
 

 

  

NEWS RELEASE 

FOR IMMEDIATE RELEASE 

Date: Monday, February 1, 2016 

Contact: Mark Nibaur, Austin Utilities 

507-433-8886 

MarkN@AustinUtilities.com 

 

AUSTIN UTILITIES UNVEILS NEW LOGO 
 
AUSTIN, Minn.— Austin Utilities is unveiling a new logo and tagline today. The unveiling comes 
after several months of work by Austin Utilities staff which included input from their business 
and residential customers. They believe the new logo is a clean modern design that represents 
their business and will carry them into the future.  
 
The former logo was used for longer than anyone can remember and has taken some criticism 
in more recent years for being outdated. When asked, even the most senior staff were unsure 
where the logo originated. “This wasn’t a decision we made lightly”, said Austin Utilities general 
manager, Mark Nibaur. “We are proud of our rich history, but with the construction of a new 
central facility underway it seemed like a good time to make the visual change.”  
 
The logo and the new building will be modern but the substance behind the logo design is 
based on a history of service and customer connections. “I think we really nailed it with the new 
tagline, Connections for Better Living,” said Kelly Lady, marketing and energy services manager.  
“As a municipal utility, that is what we believe we provide our community. That is how we are 
trying to represent ourselves to the community.” 
 
The Austin Utilities corporate logo was designed to accomplish specific goals and communicate 
values that our organization promotes. Each element of the logo has meaning.  
 

 The A and U letters represent Austin Utilities. 
 The slant in the logo symbol and the invisible line between the letters show an upward 

direction, representing an organization that is forward thinking and upward moving. 
 The color blue is used to represent an organization that is reliable, conservative and 

trustworthy. 
 The color green is used to indicate that Austin Utilities is actively committed to 

sustainability and environmentally sensitive energy usage. 
 The green and blue colors are interchanged to tie the values of reliability and 

sustainability together, and to create an open, friendly looking logo. 
 
“It was important for us to engage our customers to participate in the decision making process 
with our staff,” said Nibaur. “This visual change will carry us well into the future.” The public can 
expect to see the change happen gradually as the company rolls out the new logo. The most 
visible items will be changed first, such company vehicles and equipment, website, bills and 
statements, and advertising.  
 

### 

 

mailto:MarkN@AustinUtilities.com


 

 

 
Austin Utilities is a municipal utility serving approximately 12,300 electric customers, 10,300 
natural gas customers, and 9000 water customers. Their mission is to offer utility products and 
services in a safe, reliable and responsible manner in order to enhance the quality of life in our 
community. For more information on Austin Utilities visit their website at 
www.austinutilities.com.  
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